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0. [bookmark: _Toc508619994][bookmark: _Toc40443228]List of abbreviation
CRGE 	Climate-Resilient Green Economy
EEA	Ethiopian Energy Authority
EU	European Union
ICS                      Improved cook stove
ToR	Terms of reference
HHE                    Household Energy
SNNPR               Southern Nations and Nationalities Region
1. [bookmark: _Ref508121704][bookmark: _Ref508121798][bookmark: _Ref508122104][bookmark: _Ref508122514][bookmark: _Ref508122551][bookmark: _Ref508122617][bookmark: _Toc508619996][bookmark: _Toc40443230]Context
The Energising Development (EnDev) is a multi-donor, multi-implementer energy access partnership, currently financed at the global level by six donor countries – the Netherlands, Germany, Norway, the United Kingdom and Switzerland. As a part of the global programme, EnDev Ethiopia has additional co-funding from Ireland, Korea, and the European Union. The Deutsche Gesellschaft für Internationale Zusammenarbeit GmbH acts as the lead agency implementing the programme and cooperates closely with the Netherlands Enterprise Agency at the global level as well as other implementation partners at the country level.
[bookmark: _Hlk529880524]Currently, EnDev is implemented in 22 developing countries of Africa, Asia, and Latin America. EnDev promotes access to modern energy services that meet the needs of the poor, are long- lasting, affordable, appreciated by users, and create positive economic, social and/or environmental impacts. Since its initiation in 2005, EnDev has attained an increasingly prominent position in the international process of promoting energy access. As one of the first outcome and performance-based programmes in the energy sector, EnDev pioneers innovative approaches, develops new markets for proper energy access and scales-up successful programmes in many countries with a broad spectrum of technologies and various project concepts and instruments.
EnDev Ethiopia has continued to support development of a commercial improved cookstove sector by improving the technical and business skills of private stove producers as well as small & medium-sized enterprises engaged in the cook stove manufacturing sector. This is accomplished through key collaboration with the public and private sector actors in Ethiopia. The program works closely with the key political partner in Ethiopia, the Ministry of Water and Energy. Within this Ministry, EnDev supports and contributes to the Government of Ethiopia’s plans to increase access to renewable energy options for cooking, lighting, and productive use of energy. Since the turn of the millennium, Ethiopia’s strong economic growth has brought with its population growth and an ever-increasing demand for energy, both trends expected to continue at a high rate. At peak times the energy demand is higher than the generation capacities. While only about a quarter of the country’s population has access to electricity (92% in urban areas and 12% rural) almost 90% of the electricity comes from hydroelectric plants. This dependency on water resources makes the country’s electricity supply highly vulnerable to the increasing risk of drought and rainfall shortages. At the same time the rural population, almost entirely without access to the grid, depends on fuel wood and other biomass for energy production decreasing their availability and creating a strain on the nation’s forests. This further increases the demand for electricity access and electricity.
Households account for 88% of the total energy consumption followed by industry (4%), transports (3%), and services and others (5%). The installed electricity generating capacity in Ethiopia is about 4,300 MW (88% Hydro, 8.2% Wind, 3.5 Diesel and 0.3% Geothermal) and the production meets only about 10% of the national energy demand. On the other hand, 18 million households in Ethiopia use unsustainably harvested solid biomass for cooking which has adverse effects on health, local natural resource degradation/deforestation, climate change, and gender. To curb this situation, Ethiopia’s Climate-Resilient Green Economy (CRGE) strategy aims to reach 17.7 million households with clean and improved cook stoves by 2030, with a potential GHG emission reduction of 51.2 MtCo2e. 
In 2013 the Ethiopian Energy Authority (EEA) received a legal mandate to address energy efficiency challenges through Energy Proclamation No. 810/2013. Article 19 of this proclamation (” Regulating Energy Efficiency and conservation activities”) outlines Minimum Energy Performance Standards (MEPS) and labelling codes as potential measures to improve energy efficiency in appliances. The Ethiopian Energy Authority tried to prioritize appliances based on their energy consumption and efficiency level. As a result, locally manufactured electric Injera Mitad, and electric cooking stoves were identified as target technologies as they are available in almost every household, and their very high energy consumption. Consequently, the Authority is now launching this energy efficiency labelling program on locally produced electric stove and Mitad. Energy efficiency standards and labels (EE S&L) are sets of procedures and regulations that, respectively, prescribe the minimum energy performance of manufactured products and the informative labels on these indicating products’ energy performance. They are meant to help the market recognize energy efficiency and act on it. Without the information provided by labels, consumers and other end-users are often unable to make an informed decision about the true cost of a product, and manufacturers may lack the incentive to improve their efficiency as here is no way for the market to recognise and value this aspect. Standards can be set to ensure that obsolete and inefficient technology does not continue to dominate the market, much more effectively than is possible by the actions of individual end-users.
To complement the effort of the MOWEEEA, EnDev and SNV are working closely in the energy sector development both in supporting the implementation activities and in creating enabling environment. This Terms of Reference has been developed based on the consultations held between EEA and EnDev (GIZ – SNV) on how to jointly work on the communication campaign to promote the energy efficiency standards and labelling that is one part of a larger long-term policy strategy to save energy used by electric appliances. 
EnDev is working closely with the Ethiopia Energy Authority (EEA) under MOWIE to design and disseminate promotional packages and awareness campaigns that will increase awareness in the community for both end users and manufacturers on the benefits/importance of the labelling and testing standards developed by EA. EnDev Ethiopia (ET) is therefore seeking to hire an national consultancy firm with the required expert knowledge and experience to develop and launch national promotional activities through different medias. In additional, the consultancy will also ensure organization of awareness creation seminars/campaigns for selected manufacturers and retailers from Addis Ababa and Regional states.
2. Tasks to be performed by the contractor
 Objective of the assignment:
The broad objective of this assignment is to develop and design Promotion packages and awareness campaign to raise awareness and adoption of standardized locally produced electric Enjera Mitad and electric cooking stoves.
[bookmark: _Hlk86225988]The specific objectives are: 
· To raise awareness and build consumers’ confidence in e-cooking and clean cooking and its significance of socio-economic benefits.  
· To promote and attract electric stove, Mitad producers and end users about the benefit of shifting to use efficient electrical appliance and on how to shift.
· organize the training that can be used for awareness-raising to all targeted groups.
· To identify and develop promotional packages and use different strategies to reach target audience.
· To develop promotional and awareness creation tools or packages and campaigns.
· To develop required scripts/content for key messaging to be delivered for all targeted groups.
3. Scope of Work (technical and geographic)
· Conceptualize, develop layout, design information, and communication materials and activities (radio, television, print media, video, leaflet, broachers, and flyers).
· Test and validate the tools with the task force comprised of clean cooking energy solutions entrepreneurs and other stakeholders.
· Collaborate with key stakeholders in the target regions to collect information, photo, and video to develop promotional materials, and other activities.
· Conduct on-site visits to clean cooking and e_ cooking energy businesses and programs in selected regions.
· Identify key stake holders and build strong partnerships with media and civil society for smooth implementation of the project.
· [bookmark: _Hlk56156578]To identify various options for promotional packages and awareness raising activities with the highest outreach in Ethiopia and select best options to be taken up. 
Analyse and propose the target audience or different promotional packages (like, Leaflet, broacher for whom to be reached etc)
[bookmark: _Hlk87017495]Develop promotional package, TV/radio ads, /posters, conduct public dialogue, discussions, organize the awareness campaigns etc for target audiences and develop required scripts/content for key messaging to be delivered.
Conduct awareness raising activities based on agreements with diverse media channels with the highest outreach in Ethiopia and select best options to be taken up.
 3. Concept 
3.1. Technical Methodological Concept
Strategy: The bidder is required to consider the tasks to be performed with reference to the objectives of the services put out to tender. Following this, the bidder presents and justifies the strategy with which it intends to provide the services for which it is responsible.
· The bidder is required to present the actors relevant for the services for which it is responsible and describe the cooperation with them. 
· The bidder is required to present and explain its approach to steering the measures with the project partners and its contribution to the results-based monitoring system.  
· The bidder is required to describe the key processes for the services for which it is responsible and create a schedule that describes how the services according are to be provided. In particular, the bidder is required to describe the necessary work steps and, if applicable, take account of the milestones and contributions of other actors in accordance with the scope of work.
· The bidder is required to describe its contribution to knowledge management for the partner and GIZ and promote scaling-up effects (learning and innovation). 
· The bidder is required to use participatory approach in message development, training organization, implementing advertisements and panel discussion.
· The bidder is required to use experimental trainings, promotion mechanisms (print, digital, and audio -visual production) electronic communication e.g., using mobile phones.
· The bidder is required to Identify the massage, handling printing process and distribute print materials to selected public.
· The bidder is required to select participant and organize training.
3.3. Key Activities 
· Organize two days hands-on technical training at A.A for regional energy experts on electric cook-stove test procedure and theoretical training on the developed MEPS. 
· [bookmark: _Hlk80791279]Organize one day validations workshop with concerned stakeholders (Ethiopian Electrical Appliance & Equipment Manufacturers and Service Providers Association (EEAMSPA), Ethiopian Clean Cooking Alliance (ECCA) – focus on those in e-cooking, Ethiopian Chamber of commerce and all concerned governmental stakeholders. 
· Prepare a customized communication strategy, including customized messaging for audience’s selection of media tools aimed at achieving the identified objectives.
· Campaign through appropriate media such as leaflets flyer, and broacher. 
· Advertisement in print and electronic media and Panel discussion.
3.3.1. Scope of Work the consultant will be contracted to.
· Design and implement a public awareness strategy to increase awareness on the Ethiopian Electrical Appliance.
· Conceptualize, develop layout, format, and design all promotional materials and activities agreed as part of the public awareness strategy to advertise the Cooking products.
· Advertising, press releases, interviews, and media outreach to television and radio stations, and other media outlets and Periodic communications (newsletter) 
· Design and promotional give away materials, e.g., flyers, brochures etc of printed hard copies to be distributed during events.
· Envoy peer-to-peer spokespersons; (Experienced manufacturers & retailers to share experiences) demonstrate in practice how the energy label is used, how different cooking habits influence energy consumption (celebrity involvement can be effective as well high-level politician as an energy efficient ambassador)
· Printed media (articles, advertorials, advertisements, and Posters with different local languages) helps to reach out in more than one language. (Amharic, Afan Oromo, and English) 
3.4. Project management of the contractor
Key management responsibility of the consulting firm
· The consultant makes available equipment and supplies (consumables) and assumes the associated operating and administrative costs.
· The consultant manages costs and expenditures, accounting processes and invoicing in line with the requirements of GIZ.
· The consultant reports regularly to Ethiopia Energy Authority and to Household Energy Component of GIZ-EnDev. 
· Manage the available time and resources and to work to tight deadlines
· The bidder is required to present the actors relevant for the services for which it is responsible and describe the cooperation with them. 
· The consultant is required to present and explain its approach to steering the measures with the project partners and its contribution to the results-based monitoring system. 
· The consultant is required to describe the necessary work steps and, if applicable, take account of the milestones and contributions of other actors in accordance.
· The consultant is required to describe its contribution to knowledge management for the partner and GIZ and promote scaling-up effects (learning and innovation) 
· The consultant manages costs and expenditures, accounting processes and invoicing  
· The consultant is required to draw up a personnel assignment plan that includes information on assignment dates (duration and expert days) and locations of the individual members of the team complete with the allocation of work steps as set out in the schedule.
[bookmark: _Ref508122887][bookmark: _Ref508122898][bookmark: _Ref508122909][bookmark: _Toc508619997][bookmark: _Ref515637130][bookmark: _Toc40443231][bookmark: _Ref516123857]3.4. Place of Assignment
The awareness campaigns and promotional packages to be developed will target Amhara, Oromia, Sidama, SNNPR, Dere Dewa and Addis Ababa. where these e-cooking technologies are currently manufactured/sold/purchased.
3.5. Target groups for the Awareness Campaigns
· Regional and Woreda governmental energy offices
· End users
· Electric stove manufacturers and retailers of e-cooking technologies across the different relevant regions and ICS producers with the potential to engage in e-cooking technologies.
· Women association
· Micro enterprise 
· Development partners 
· NGOs
· Other Government stakeholders.
· Youth enterprises in cooking energy sector
· Female owned enterprises in the cooking energy sector
· Key policy makers and decision makers in the public and private sector
· university, school feeding program
The bidder will be required to propose different promotional and awareness campaigns and propose the target for each media channel or promotional option selected. 
3.6. Period of the assignment: 
· [bookmark: _Ref508122918][bookmark: _Ref508122930][bookmark: _Toc508620005][bookmark: _Toc40443234]All the indicated activities must be completed within 3 months, starting from the date of signing the contract and the initiation of implementation must be no later than one week after signing the contract.
· The contracted Contractor will be responsible for any delay occurred on his side and must compensate it through adopting additional procedures to cover the delay
 Language of Work
The contractor must have the capacity to work in both English and Amharic. All to be delivered as part of the output for this consulting should be submitted in English.




3. Personnel concept
QUALIFICATIONS AND REQUIREMENTS
The Legal Entity must:
· Be registered in accordance with the business laws of Ethiopia and have a renewed license. 
· Has at least 5 years of experience in organizing media campaigns.
· Has a good relations and established cooperation with the media and civil society organizations which will be confirmed through the list of previously implemented educational projects and activities, as well as with other documents relevant to this condition.
· Proven experience planning and executing successful advocacy campaigns.
· Proven experience organizing and managing large scale public events.
· Leaders in innovative communications and marketing techniques.
· Possesses the knowledge, capacity, and equipment to implement the necessary measures to protect the spread of the Covid-19 pandemic.
4.1. Qualification and experience of Team Leader
The key consulting team leader should fulfil the following requirements.
· Master’s degree in media relations, journalism, international relations, or related studies.
· [bookmark: _Hlk91062235]A minimum of 10 years of experience with a proven professional record in working in the field of media and communication, with media channels and online communications platforms.
· A minimum of 5 years of specific professional experience with a solid understanding of the energy sector and E-cooking.
·  Experience in the usage of media technology, social media for public information/advocacy, and good knowledge and experience in handling of web-based management systems.
· Experience at the national or international level in public relations, communications or advocacy would be desirable but not a requirement.
· General understanding of governance context.
·  Advanced skills in graphic design and desktop publishing.
· Ability to produce a wide range of communication supports,
· presentations, videos, and layouts for both web and print.
[bookmark: _Toc518483356][bookmark: _Toc518483357][bookmark: _Toc518483358][bookmark: _Toc518483359][bookmark: _Toc518483360][bookmark: _Toc518483361][bookmark: _Toc518483362][bookmark: _Toc518483363][bookmark: _Toc518483364][bookmark: _Toc518483365][bookmark: _Toc518483366][bookmark: _Toc518483367][bookmark: _Toc518483368][bookmark: _Toc518483369][bookmark: _Toc518483370][bookmark: _Toc518483371][bookmark: _Toc518483372][bookmark: _Toc518483373][bookmark: _Toc518483374][bookmark: _Toc518483375][bookmark: _Hlk86234888][bookmark: _Ref508121809][bookmark: _Toc508620008][bookmark: _Toc40443239]4.2. Qualification and experience of Expert 1
· General Qualification with - Minimum of 5 years of experience working within the related disciplines with governmental and non-governmental organizations. 
· Master’s Degree or equivalent in communication, media and journalism, political science, law, public administration, business administration, social science or related fields. 
·  In depth knowledge and experience on producing media stuff promoting human rights monitoring and protection, law enforcement, reconciliation, and transitional justice
·  Knowledge of the current Ethiopian context in the targeted governorates/cities.
· English language.
· Local language (Amharic, Afan Oromo) 
· Regional experience: experience of operation in different regions of Ethiopia
4.3. Qualification and experience of Expert 2.
The selected consultant/team will have a track record of at least five years of expertise in developing communication strategys, disseminating communication materials and raising awareness among consumers about the characteristics and benefits of a product. 
· At least a bachelor’s degree in public relations, journalism or marketing, or business management or similar fields. 
· Familiarity with branding compliance and other marketing guidelines. 
· Work experience in Ethiopian and comprehensive knowledge of sustainable energy access issues. 
· Proficiency in English and Amharic, Afan Oromo would be an asset. 
· Excellent written, oral, and interpersonal skills. 
· Familiarity with clean cooking energy field and the initiative will be an asset. 
· Familiarity with website development and social media platforms is preferred. 
5. Costing requirements 
[bookmark: _Toc508620009][bookmark: _Toc40443240]5.1. Assignment of personnel/ Perdiem and accommodation
· One national team leader and two experts
6. [bookmark: _Toc508620015][bookmark: _Toc40443243]Inputs of GIZ or other actors
· GIZ-EnDev shall facilitate and provide necessary information of GIZ-EnDev regional office and other stakeholders.
· GIZ-Endev will follow up, supervise, monitor and evaluate the assignment and progress by developing indicators against the deliverables and milestones.   GIZ-EnDev reserves the right to negotiate changes regarding the proposed approach presented in the winning proposal. These changes will be included in the inception report. The inception report is subject to formal approval by GIZ. The continuation of the project is only possible after the inception report has been approved by GIZ
· It is expected that key staff of the consultant will be available for the time committed in the proposal. Any changes to the key personnel (whose CVs are to be included in the proposal) would need to be approved by GIZ. The replacement personnel should hold similar qualifications with originally proposed personnel.
· We expect consultants to follow the suggested timelines. Any significant change from timelines will need to be approved by GIZ

7. Deliverables

· prepare 30,000 brochures in Amharic, and Afan Oromo and distribute in A.A, Dire Dewa Amhara, Oromia, Sidama and SPNN regions.
· Prepare, 20,000 flyers and distributed to big towns and cities.
· Organize one day workshop on energy saving e-cooking appliances, and electric Injera Mitad and electric stove MEPS (minimum energy performance standard) for participants (stake holders, women, and youth Associations).
· Organize two days technical training about electric stove test procedure and MEPS (minimum energy performance standard) for 60 participants (Regional energy office experts).
· 60 second TV spot production on energy efficiency.
· Airing 60 second TV spot about the benefit of using efficient e-cooking appliances
· 50 minutes TV Panel discussion with government officials, stake holders and end users about Mitad and stove labelling program.
· A document that outlines the mix of promotional materials for promotion and awareness creation 
· One hour community discussion radio program on electric stove energy efficiency labelling and standardization
Technical application
· The technical application should contain a description of the actions that the legal entity intends to take to respond to the requirements of this ToR. The obligations, listed in the above and Scope of work, and Time Plan, should be described especially carefully and comprehensively in the technical application. Also, an integral part of the technical offer should be the staff CV and a list of references and work experience or delivered consultations confirming the qualifications listed under above of this task description.
· Technical proposal not exceeding 10 pages in length with the proposed approach and activities to be taken for the implementation and management of the consultancy, including an operational work plan with timelines.
·  Breakdown of costs with man days for each team members (if team approach is utilized). Any travel associated with the stove producers or partners   visits must be integrated into the submitted budget as line-item Travel. 
·  Curriculum Vitae of consultant and for each member of the team (if a team approach is utilized) Other supporting material deemed to be relevant to the proposal may be attached as an annex.
8. Proposal Submission Deadline
[bookmark: _Hlk52977347]GIZ shall not consider any application that arrives after the deadline for submission of document. Any document received after the deadline for submission of application shall be declared late and rejected. The application of documents, both the Technical and Financial in separate and sealed envelopes, must be received the latest by to the address to be communicated by the responsible GIZ procurement/contracts department.
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